
The Fall of Cultural Consumption in Spain during the Economic Crisis of
2008: Lessons for the Upcoming Crisis

Authors : Pau Rausell-Koster, Jordi Sanjuan-Belda
Abstract : The economic crisis of 2008 had a special impact on cultural consumption in Spain. It fell by almost 30% in a few
years, and its share of total family spending decreased from 3.19% in 2007 to 2.38% in 2015. In 2017, unlike other indicators,
cultural  consumption levels  were still  far  from recovering their  pre-crisis  values.  In  times of  economic  difficulties,  the
satisfaction of primary subsistence needs takes priority over that of social, cultural and experiential needs, among which
cultural consumption would mostly be framed. However, its evolution cannot be attributed exclusively to macroeconomic
trends. In parallel to these, technological advances mainly related to the Internet have been disseminated in recent years,
which have a very marked impact on the consumption patterns of some cultural sectors. Thus, the aim of this study is to define
the causes of the decline in cultural consumption in Spain in recent years, and analyse what type of products, territories and
population profiles suffered it especially. From the data analysis of the Family Budget Survey, the study seeks to improve the
understanding of the determinants of cultural consumption and their behaviour in the face of macroeconomic trends, as well as
identify and extract some policy implications regarding to the upcoming crisis caused by COVID-19.
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